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INTRODUCTION
This activity guide supports educators, parents, and volunteers in 
facilitating creative projects that support social emotional learning and 
academic growth. It leverages the expertise of Nick Community Efforts 
(NiCE) and provides background, creativity prompts, and step-by-step 
instructions for creative projects inspired by SpongeBob and Bikini Bottom. 

This activity guide was developed by arts education experts at P.S. ARTS.
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P.S. ARTS is a Los Angeles-based nonprofit dedicated to advancing equity 
and opportunity for children through arts education in public schools. P.S. 

ARTS was founded in 1991 to address resource inequities in California schools 
that persist today. While the 2022 Otis College Report on the Creative 
Economy notes that more than 70% of jobs in the state are in creative 

industries, schools serving the highest numbers of families living below the 
federal poverty line and youth affected by systemic racism are the least 

likely to provide art, music, theater, dance, or digital media classes. 

Over three decades, P.S. ARTS has grown from serving 285 students in one 
school to more than 25,000 students across 17 school districts. Designed 
by a team of psychologists, educators, and artists, P.S. ARTS programs 

support wellness and prepare children to meet life’s challenges by fostering 
creativity, compassion, confidence, and belonging.

ABOUT



4

NICKELODEON 
COMMUNITY EFFORTS

Let’s Draw! & ¡Vamos A Dibujar!: Pairing Nickelodeon Artists with kids 
to build creative confidence via the simple joy of drawing. Every year 
Nickelodeon artists draw with over five thousand kids worldwide.

Best Field Trip Ever Program: Utilizing technology, Nickelodeon 
employees can now talk to kids anywhere in the world about art – we 
routinely host animation bootcamps, coordinate panel discussions, 
attend job fairs, and have aspiring artists shadow employees in their 
day-to-day duties.

Masterclasses: Masterclasses shifted to a virtual format and utilizing 
the Nickelodeon Twitch Channel we have hosted a series of sessions that 
allow kids worldwide to learn about on the key phases of the Nickelodeon 
Animation Production process.

Mentorship: Nickelodeon pairs employees with aspiring storytellers from 
schools across the continent to help them craft their ideas into reality.
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ARTS & WELLNESS

Sensing We gather information about the world through our senses.

Pondering
We need to think about how new information builds on what we
already know and how we can apply it in our daily lives.

S.P.O.N.G.E

Negotiating
Being part of an inclusive community means valuing differing
points of view and compromising so everyone’s needs are met.

Observing
Noticing how others perceive and respond to information
reminds us that people experience the world differently.

Generating
Identifying needs in one’s community and finding solutions
encourages agency, purpose, and a sense of belonging.

Editing
Continuously reflecting on our experiences and adapting our
behavior and expectations is key to learning and growth.

Supporting students’ social and emotional wellness is a top priority for 
educators. Social emotional learning (SEL) is critically important to 

maintaining mental health and wellbeing. According to The Collaborative 
for Academic, Social, and Emotional Learning, SEL is the process through 
which people acquire and apply knowledge and skills to develop positive 

identities, manage emotions, achieve personal and group goals, and build 
healthy relationships (2022). Researchers at the University of Chicago 

found that “exposure to arts opportunities allows students and teachers 
to engage with one another in a way that often stands in contrast to 
how they engage with each other in the context of regular academic 
instruction and that provides rich opportunities for social-emotional 

learning” (2019). The following activities encourage common practices 
for maintaining social emotional wellness, including: keeping an open-

mind, playing, being your authentic self, taking chances to grow, acts of 
service and generosity, and persevering.

Use the acronym S.P.O.N.G.E to help you remember and reinforce the 
social emotional learning process:
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ACTIVITY 1
Open Your Mind

Wellness Anchor: Open-mindedness is essential to learning about and
connecting with people who think and live differently from us. It is
also an essential personality trait for social change leaders and
innovators. Psychologists describe openness as being imaginative,
curious and open to new experiences and ideas.

The Bikini Bottom Hook: SpongeBob demonstrates his open-mindedness
from day one in the series pilot, “Help Wanted,” when he overcomes
his insecurities and imagines himself as a fry cook at The Krusty Krab,
and again in season two when SpongeBob invents pretty patties in
“Patty Hype.”

Tips by Age-Group:
	 Elementary:

	 Tween/Teen:
         
	 Adult/Family:       

Make samples ahead of time. 
Model new activities and skills.
Relate new ideas and experiences 
to familiar/popular ideas.
Challenge participants to imagine 
projects in other times and places.
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ACTIVITY 2
PLAY!

Wellness Anchor: Humans learn through play. Playing also reduces 
anxiety, develops social skills, and encourages self-expression and 
communication.  Moreover, imaginative play allows us to try on different 
identities, discover what motivates us and brings us joy, and brings 
communities closer together.

The Bikini Bottom Hook: For SpongeBob, life is all about play and being 
silly! It’s right in the theme song – If nautical nonsense is something you 
wish… – Not every adult associates having fun with emotional wellness, 
but psychologists agree exercising imagination and getting away from 
the pressure to follow the rules and achieve is key to good mental health. 
In the season 11 episode, “Fun-Sized Friends,” SpongeBob and Patrick 
are determined not to let Squidward ruin their fun and dream up mini-
versions of themselves to give the other so they’ll have somebody to play 
with even when they’re apart!

Tips by Age-group:
	 Elementary:         
	 Tween/Teen:         
.
	 Adult/Family:       

Do nothing! Let kids be kids. Allow for silliness.
Model not taking yourself too seriously 
and being okay with making mistakes.
Emphasize work/play balance!
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ACTIVITY 3
BE YOURSELF

Wellness Anchor: Originality and not bending to peer-pressure are the 
cornerstones of self-esteem and a strong positive identity. The world’s 
greatest inventors from Leonardo Da Vinci to Steve Jobs challenged 
conventions, imagined new ways to approach problems, and didn’t let others’ 
short-sightedness or biases stop them from being their authentic selves.

The Bikini Bottom Hook: In the Season 11 episode “Squid Noir,” Squidward’s 
clarinet goes missing. To track it down, Squidward and the gang don their 
trench coats and fedoras and become hard-boiled detectives. Using film 
noir to punctuate the unique style and sensibilities of the characters, 
“Squid Noir” provides an excellent example of how being your unique self 
and a brave original thinker pays off.

Tips by Age-group:
	 Elementary:         
	
	 Tween/Teen:         

	 Adult/Family:       

Ask participants to come up with one project 
variation (color, size, etc…).
Give participants style/aesthetic choices at 
multiple stages of  the project. 
Challenge participants to come up with their own 	
unique twist on the project (e.g. make it 3D!).
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ACTIVITY 4
TAKE CHANCES

Creativity Anchor: Being adventurous and willing to take some risks for the 
sake of discovery and personal growth are core traits of  people. Creative 
people let their curiosity guide them into new experiences and knowledge.

The Bikini Bottom Hook: In season 10 episode, “Feral Friends,” all the sea 
creatures are transformed into real-looking wild animals. Only Sandy is 
immune, and she has to dig deep to find her sense of adventure and save 
her friends (and avoid being eaten herself!). In this episode we see that 
what someone is made of – literally – makes an impression on others.

Guidance by Demographic:
	 Elementary:    	   

	 Tween/Teen:        
 
	 Adult/Family:       

Make participants feel supported
with detailed instructions.
Encourage participants to try new 
art techniques and materials. 
Change up the environment, 
activities and groups often!
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ACTIVITY 5
GIVE BACK

Creativity Anchor: According to researchers from the University of 
Zurich, creative people are not only more generous, they can find more 
ways to give. Creative people tend to be very tuned in to others’ feelings, 
which makes them motivated to help. When resources are limited, one 
must be creative to be helpful!

The Bikini Bottom Hook: Season 11 episode, “Doodle Dimension,” 
SpongeBob and Patrick become trapped in an alternate dimension. They 
have to figure out how to stay safe and make something out of nothing, 
which they do by using a magic pencil to draw whatever they need on 
their quest to get back to Bikini Bottom.

Guidance by Demographic:
	 Elementary:         

	 Tween/Teen:        

	 Adult/Family:       

Encourage taking-turns by distributing 
materials so the whole table shares.
Ask participants to create projects 
in pairs or small groups.
Encourage making art with children 
or volunteering.
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ACTIVITY 6
STICK WITH IT

Creativity Anchor: Jeff Bezos, J.K. Rowling, and Beyoncé have all touted 
the benefits of failure! Creative people know that failure is the first step 
toward success. Staying determined and focused on a vision in spite of 
missteps and mistakes sets creative people apart.

The Bikini Bottom Hook: Season 10 episode, “Out of the Picture,” Squidward 
is determined to be a revered artist. Mr. Krabs is determined to get 
Squidward out of the picture so he can profit from the elevated status of 
his artwork. Finally, SpongeBob is determined to be positive and helpful. 
Each face obstacles in achieving their respective goals, and might have 
given up if they’d allowed disappointments to thwart them. In the end, 
though success is not entirely as they pictured it, they get what they want.

Guidance by Demographic:
	 Elementary:         

	 Tween/Teen:        

	 Adult/Family:       

Encourage participants to try for 5 minutes 
before asking for help.
Validate alternative solutions to steps 
participants couldn’t do on their own.
Do nothing! Millennials are self-starters. 
Be a cheerleader!
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